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DISCLAIMER InNlature

This presentation contains certain forward looking statements with respect to InNature Berhad’s (“InNature”)
financial condition, results of operations and business, and management’s strategy, plans and objectives for
InNature. These statements include, without limitation, those that express forecasts, expectations and
projections such as forecasts, expectations and projections in relation to new products and services, revenue,
profit, cash flow, operational metrics etc.

These statements (and all other forward looking statements contained in this document) are not guarantees of
future performance and are subject to risks, uncertainties and other factors, some of which are beyond
InNature’s control, are difficult to predict and could cause actual results to differ materially from those
expressed or implied or forecast in the forward looking statements.

All forward looking statements in this presentation are based on information known to InNature on the date
hereof. InNature undertakes no obligation publicly to update or revise any forward looking statements,
whether as a result of new information, future events or otherwise.

This presentation has been prepared by InNature. The information in this presentation, including forward
looking statements, has not been independently verified. Without limiting any of the foregoing in this
disclaimer, no representation or warranty, express or implied, is made as to, and no reliance should be placed
on, the fairness, accuracy or completeness of such information. InNature and its subsidiaries, affiliates,
representatives and advisers shall have no liability whatsoever (whether in neﬁligence or otherwise) for any
loss, damage, costs or expenses howsoever arising out of or in connection with this presentation.



FINANCIA

1Q2020

Group Revenue

RM37.4m

-22%

Core PAT

RM3.7m

-64%

Reported PAT

RM2.8m

-72%

Notes: (1) Core PAT excludes listing expenses; (2) Net Gearing Ratio is computed as net borrowings (total bank borrowings less cash and cash

S AT A GLANCE

2Q2020 6M2020

Group Revenue

RM31.4m

Group Revenue

RM68.8m

-29% -25%
Core PAT Core PAT
RM3.2m RM6.9m
-54% -60%

Reported PAT Reported PAT

RM3.1m RM5.9m

-39% -61%

equivalents and other investments) divided by total equity. Negative net gearing ratio denotes a net cash position.

InNlature

30 JUNE 2020

Shareholders’ Equity
RM132.8m
Working Capital

RM47.1m

Cash, Time Deposits & Fixed
Income Funds

RM36.8m

Net Gearing Ratio

Net Cash



2ND QUARTER REVENUE

Revenue Analysis by Business Unit
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Revenue Contribution by Business Unit
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Notes: TBS MY = The Body Shop Malaysia; TBS VN = The Body Shop Vietnam; TBS CM = The Body Shop Cambodia; Natura MY = Natura Malaysia 4



OND QUARTER REVENUE InNature

Revenue Analysis by Channel Revenue Contribution by Channel
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Notes: TBS MY = The Body Shop Malaysia; TBS VN = The Body Shop Vietnam; TBS CM = The Body Shop Cambodia; Natura MY = Natura Malaysia 5



YEAR-TO-DATE REVENUE

InNlature

Revenue Analysis by Business Unit Revenue Contribution by Business Unit

91,679 -33% +9%

New businesses

6M2019

1,145 1,387 633

-26,029

RM’000

TBS MY TBS CM 6M2020
6M2019 TBS VN Natura MY

Notes: TBS MY = The Body Shop Malaysia; TBS VN = The Body Shop Vietnam; TBS CM = The Body Shop Cambodia; Natura MY = Natura Malaysia

TBS CM
2%

6M2020

Natura MY
1%



YEAR-TO-DATE REVENUE InNlature

Revenue Analysis by Channel Revenue Contribution by Channel
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Notes: TBS MY = The Body Shop Malaysia; TBS VN = The Body Shop Vietnam; TBS CM = The Body Shop Cambodia; Natura MY = Natura Malaysia 7



PROFITABILITY

Healthy GP
margin

Improving
guarterly
operating
profit
margin

Core PAT
margin

1Q2020

68.5%

LY 68.9%

14.5%

LY 29.1%

10.0%

LY 21.7%

Notes: LY = Last year same period

2Q2020

68.7%

LY 65.9%

15.3%

LY 21.1%

10.0%

LY 15.4%

6M2020

68.6%

LY 67.5%

14.9%

LY 25.3%

10.0%

LY 18.7%

RM’000

InNlature

6M2020 PAT Analysis

15,000

1,128 5,882

2,316 mEmm
9909 393 - .




2ND QUARTER PAT

2Q2019 PAT by Business Unit
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2Q2020 PAT by Business Unit
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Notes: TBS MY = The Body Shop Malaysia; TBS VN = The Body Shop Vietnam; TBS CM = The Body Shop Cambodia; Natura MY = Natura Malaysia 9



YEAR-TO-DATE PAT InNature

6M2019 PAT by Business Unit 6M2020 PAT by Business Unit
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Notes: TBS MY = The Body Shop Malaysia; TBS VN = The Body Shop Vietnam; TBS CM = The Body Shop Cambodia; Natura MY = Natura Malaysia 10



STORE NETWORK InNlature

2 THE BODY SHOP VIETNAM
1 1 STORES 11 years of operation

31.12.2019  30.6.2020 Change
AS AT 30 JUNE 2020

34 33 -1

’ S VIETNAM THE BODY SHOP CAMBODIA
4 .. H\j{\ < 1 year of operation
THE BODY SHOP MALAYSIA . \\ MBOD{&H 31.12.2019 30.6.2020 Change
36 years of operation R Vet : 1 1 i

31.12.2019 30.6.2020 Change

89 86 -3

31.12.2019  30.6.2020 Change

- 1 +1 B /nNature operating territory
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2020 CAPITAL EXPENDITURES InNature

Cautious store expansion plan

BUSINESS UNIT NO. OF NEW STORES REMARKS

Opened 2 in July 2020
Target opening of remaining 2 in 4Q2020

The Body Shop Vietham

Target opening in 4Q2020
Opened in June 2020

The Body Shop Cambodia

Natura Malaysia

Continue to invest in

* Enhancing and
accelerating our
omnichannel
capabilities

* Developing our
social selling
channel

12



PROSPECTS InNature

 Consumers are expected to remain cautious as long as efforts to
contain the virus is still a work-in-progress. As such, it may take a
while to rebuild football to the Malls.

* We believe that our Omnichannel strength will continue to prove
resilience in the light of the Covid-19 pandemic.

* We note increasing signs of recovery as shown by the gradual
narrowing of monthly revenue differences vs last year since our
stores’ re-opening.

* We believe our Group will remain profitable for the financial year
ending 31 December 2020 if there is no reintroduction of lockdown
measures, and consumer sentiment continues to revive.



DIVIDEND

Our Policy
Minimum 30% of profit

attributable to
shareholders

InNlature

Dividend declared this year

Special dividend of 1.0 sen per
share for 2019 totaling
RM7.0m, declared 18 February
2020, paid 30 April 2020
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InNlature

THANK YOU



